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Vision: A vibrant community where all are valued and thrive.
Mission: A county of excellence working with you to enhance our quality of life.

Goals

Strengthen individual, family 
and community health, safety 
and wellbeing
through effective safety-net 
services, innovative 
programming, prevention and 
early intervention, and 
environmental stewardship.

Cultivate economic prosperity 
and invest in neighborhoods 
with concentrated financial 
poverty
through proactive leadership and 
inclusive initiatives that engage 
all communities in decisions 
about our future.

Enhance access to opportunity 
and mobility for all residents 
and businesses
through connections to 
education, employment and 
economic development 
throughout our region

Model fiscal accountability, 
transparency and strategic 
investments
through professional operations 
and financial management.
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Performance Measures Community Indicators
Measures the outputs of our 
services 

Measure values, conditions 
and outcomes 

Focuses on areas where we can 
be more efficient, cost-
effective, and allocate 
resources 

Produces the story of where our 
community in relation to 
historical trends over time

We can control and influence 
our data and inputs

Our entire community is 
responsible for controlling, 
impacting and  influencing 
community indicators 

Data come from credible and 
reliable third-party sources
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Considerations
• Limitations to gathering 2020 indicators
• COVID-19 impact on data tracking
• Delays in reporting from previous sources used to collect data
• Changes in data collection processes and definitions
• Inconsistency among the years for some indicators because of the 

above challenges
– Some indicators are 2020 data points, some are from 2019 
– The identified indicators in the presentation have 2020 data



Rate of Serious Crime Rate (2015-2020)

Well-Being
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Although the number 
of part one offenses 
have increased, the 
change of rate has 
reduced to 7% 
compared to last 
year.
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Source: Federal Bureau of Investigation, Uniform Crime Report (2014, 2015, 2016, 2017, 2018, 2019, 2020).
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Arrests by Age (2020)

Well-Being
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Nearly 70% of 
arrests were under 
the age of 35.

Almost 20% of 
arrests were under 
the age of 18. There 
is a continued need 
for alternative 
solutions to support 
youth and young 
adults outside of law 
enforcement.

Source: Federal Bureau of Investigation, Uniform Crime Report (2020).



Metro Counties Job Creation

Source: U.S. Bureau of Labor Statistics. Quarterly Census of Employment and Wages (2019, 2020).

Prosperity
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All counties faced 
a decrease in 
employment in the 
past year.

Illustrates the 
COVID-19 impact 
and continued 
need for 
workforce 
recovery 
resources.
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Job Creation (2016 – 2020)

Source: U.S. Bureau of Labor Statistics. Quarterly Census of Employment and Wages (2020).

Prosperity
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Important to 
continue current 
and upcoming 
workforce 
programs that 
focus on 
residents who 
were 
disproportionately 
impacted.



General Election Voter Turnout (2004-2020)

Source: Open Data Portal Civic Engagement (2020)

Opportunity
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Total turnout for the 
presidential general 
election was the highest in 
Ramsey County history!

That totals to 297,466 
voters out of 384,291 
eligible voters.
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Voter Turnout

Opportunity
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Absentee Voters
Polling Place Voters

The number of absentee 
voters to polling place voters 
reversed compared to 
previous elections.

Potential factors:
• COVID-19
• Ballot Return Locations
• Partnerships with 

community organizations

Source: Open Data Portal Civic Engagement (2020)



Residential Sales Assessment Ratio

Source: Ramsey County Assessor

Accountability
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94-95% ratio meets 
industry standards and 
reflects a strong real 
estate market.

The County Assessor’s 
Office continues to find 
ways to reduce inequities 
among home 
assessments that may 
not always be highlighted 
in data.
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Connection with Upward Mobility

$125,000 grant and technical 
assistance to develop a 
holistic set of Mobility Metrics 
for better understanding and 
advancing economic mobility
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Anti-Racism and Economic Justice (AREJ) Trust
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Key Takeaways
• Pandemic had a huge impact in our indicators this year
• Shift from response to recovery and resilience
• Racial disparities continue to exist and intentionality and investments 

in racially and ethnically diverse communities need to continuously be 
uplifted

• Impact and value of research, data analysis and evaluation 
• Refine performance measures to better connect, collaborate and align 

with community, regional partnerships and key stakeholders



Community Indicators on Open Data Portal
ramseycounty.us/CommunityIndicators

https://opendata.ramseycounty.us/stories/s/Community-Indicators/iai8-4ykd/
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